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providing the customer data and the account dat^o the process for evaluation 
on separate extracts. / 

3. (NOT AMENDED) A process as in claim 1 , wherein the customer and 
accounts are evaluated in accordance with customer data anrd account data, respectively, the 
process further comprising: / 

providing the customer data and the accounit data to the process for evaluation 
on a plurality of extracts. / 

4. (NOT AMENDED) A process as in claim 3, wherein different extracts are 
associable with different data sources. / 

5. (NOT AMENDED) A process fis in claim 1 , wherein the customer and 
accounts are evaluated in accordance with custorrier data and account data, at least one of the 
group consisting of the customer data and the account data being accessed for evaluation via 

^ virtual attributes. / 

6. (TWICE AMENDED) A Girocess as in claim 1, wherein said evaluating 
comprises: / 

evaluating the customer and each of the accounts for the same product or 
service via an iterative decision tree having/virtual attributes and which iterates through in 
accordance with the number of said accounts for the same product or service of the customer. 

7. (TWICE AMENDED) A process as in claim 1 , wherein said evaluating 
comprises: / 

evaluating the customer and each of the accounts for the same product or 
service via an iterative matrix having virtual attributes and which iterates through in accordance 
with the number of said accounts fo/ the same product or service of the customer. 

8. (TWICE AMENDED) A process as in claim 1, wherein said evaluating 
comprises: / 

evaluating the customer and each of the accounts for the same product or 
service via an iterative functioiy havinci virtual attributes and which iterates through in 
accordance with the number off said accounts for the same product or service of the customer. 
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9. (TWICE AMENDED) A process ajf in claim 1 , wherein said evaluating 

comprises: 

evaluating the customer and each of th^ accounts for the same product or 
service via an iterative function having both virtual attinbutes and non-virtual attributes and 
which iterates through in accordance with the number of said accounts for the same product or 
service of the customer. 

1 0. (TWICE AMENDED) A pro(/ess as in claim 1 , wherein said evaluating 

comprising: 

evaluating the customer and eacjfi of the accounts for the same product or 
service via first and second iterative functions, yeach having virtual attributes and iterating 
through in accordance with the number of saiy accounts for the same product or service of the 
customer, wherein the first iterative function jails the second iterative function. 



1 1 . (NOT AMENDED) Aprocess as in claim 10, wherein the first iterative 
function is an iterative decision tree and the second iterative function is an iterative matrix. 




r. 



attribute 



22. (NOT AMENDED) A process as in claim a, further comprising: 
storing results of iterations through the iterative/function in a derived virtual 



23. (TWICE AMENDED) A computer-iffiplemented decision management 
rocess for evaluating a customer of an organization having more than one account, 
comprising: 

providing an iterative function to evaltiate the customer and each of the accounts 
for a same product or service, the iterative function having virtual attributes for accessing at 
least one of the group consisting of customer dafta and account data; 

iterating through the iterative fu/ction in accordance with the number of the 
accounts for the same product or service, toythereby evaluate the customer and each of the 
accounts for the same product or service with the same iterative function, accounts for different 
products or services being evaluated with/different iterative functions; and 

taking an action in accordance with a result of the evaluation of the customer. 
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24. (NOT AMENDED) A process as in clainn 23, wfprein the iterative function 
is one of the group consisting of an iterative decision tree, an iterati^ matrix, an iterative score 
model, an iterative list processor and an iterative user exit. 

25. (NOT AMENDED) A process as in claim wherein the iterative function 
calls another iterative function. 

26. (TWICE AMENDED) An apparatus fo/ evaluating a customer of an 
organization having more than one account, comprising: 

an computer-implemented evaluation devi6e which, in a single pass, evaluates 
/ ilhe customer and each of the accounts for a same product or service with the same strategy, 
( y/Y^ accounts for different products or services being evaluated with different strategies; and 

an action taking system which takes action in accordance with a result of the 
evaluation by the evaluation device. 

27. (TWICE AMENDED) An ac/paratus as in claim 26, wherein the evaluation 
device evaluates the customer and each of the accounts for the same product or service via an 
iterative function having virtual attributes and vyfiich iterates through in accordance with the 
number of said accounts for the same produc/or service. 

28. (TWICE AMENDED) An apparatus for evaluating a customer of an 
organization having more than one account, comprising: 

computer-implemented evaluating means for, in a single pass, evaluating the 
customer and each of the accounts for s/same product or service with the same strategy, 
accounts for different products or services being evaluated with different strategies; and 

means for taking actiomn accordance with a result of the evaluation by the 
evaluating means. 

29. (ONCE AMB^JDED) A computer-implemented decision management 
process for evaluating a custome/ of an organization having more than one account for a first 
product or service, and more than one account for a second product or service different from 
said first product or service, comprising: 

in a single pass( evaluating the customer and each of the accounts for the first 
product or service with a firsystrategy; 
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in a single pass, evaluating the customer and eachyof the accounts for the 
second product or service with a second strategy different from me first strategy; and 

taking an action in accordance with said evaluating the customer and each of the 
accounts for the first product or service and said evaluating thgr customer and each of the 
accounts for the second product or service. 

30. (ONCE AMENDED) A process as in ^laim 29, wherein said evaluating the 
customer and each of the accounts for the first product or service comprises: 

evaluating the customer and each of the accounts for the first product or service 
via an iterative decision tree having virtual attributes ana which iterates through in accordance 
with the number of accounts for the first product or seryice of the customer. 

A. 

31 . (ONCE AMENDED) A process/as in claim 30, wherein said evaluating the 
. customer and each of the accounts for the second product or service comprises: 

^ evaluating the customer and each of the accounts for the second product or 

service via an iterative decision tree having virtuapttributes and which iterates through in 
accordance with the number of accounts for the second product or service of the customer. 

32. (ONCE AMENDED) A process as in claim 29, wherein said evaluating the 
customer and each of the accounts for the first product or service comprises: 

evaluating the customer and each of the accounts for the first product or service 
via an iterative matrix having virtual attributes and which iterates through in accordance with the 
number of accounts for the first product or service of the customer. 

33. (ONCE amended/ A process as in claim 32, wherein said evaluating the 
customer and each of the accounts for tbie second product or service comprises: 

evaluating the customer and each of the accounts for the second product or 
service via an iterative matrix having virtual attributes and which iterates through in accordance 
with the number of accounts for the second product or service of the customer. 

34. (ONCE AMENDED) A process as in claim 29, wherein said evaluating the 
customer and each of the accounts for the first product or service comprises: 

evaluating the customer and each of the accounts for the first product or service 
via an iterative function having vi/ual attributes and which iterates through in accordance with 
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the number of accounts for the first product or service of the customer. 



35. (ONCE AMENDED) A process 
customer and each of the accounts for the second pg 

evaluating the customer and each 
service via an iterative function having virtual attri 



in claim 34, wherein said evaluating the 
5duct or service comprises: 
of/he accounts for the second product or 
and which iterates through in 



utes 

accordance with the number of accounts for theiecond product or service of the customer. 



36. (ONCE AMENDED) Ayprocess as in claim 29, wherein said evaluating the 
customer and each of the accounts for the first product or service comprises: 

evaluating the customer axp each of the accounts for the first product or service 
via first and second iterative functions, each having virtual attributes and iterating through in 
accordance with the number of accoums for the first product or service of the customer, 
wherein the first iterative function caljs the second iterative function. 

37. (ONCE AMENDED) A process as in claim 36, wherein said evaluating the 
customer and each of the accounts for the second product or service comprises: 

evaluating the oustomer and each of the accounts for the second product or 
service via first and second iterative functions, each having virtual attributes and iterating 
through in accordance with ine number of accounts for the second product or service of the 
customer, wherein the first! iterative function calls the second iterative function. 

38. (ONCE AMENDED) A/computer-implemented decision management 
process for evaluating a customer of an organization having a plurality of accounts for different 
products or services, comprising: 

for each account fo/a sSme product or service, in a single pass, evaluating the 
customer and each of the accourps tor said^ same product or service with the same strategy, to 
thereby produce results, account^or^eitrferent products or services being evaluated with 
different strategies in the single rass; and 

taking actions in accordance with the results. 
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Please ADD the following NEW claims: 



39. (NEW) A computer-implemented decision Aianagement process for 
evaluating a customer of an organization having more than oner account, comprising: 

in a single pass, evaluating the customer and each of the accounts of the 
customer, each of the accounts for a same product or service being evaluated with the same 
strategy in the single pass, and accounts for different predicts or services being evaluated with 
different strategies, respectively, in the single pass; and 

taking an action in accordance with a result of said evaluating. 

40. (NEW) A process as in claim 39ywherein said evaluating comprises: 
evaluating each of the accounts for th^same product or service in the single 

pass via an iterative decision tree having virtual attimites and which iterates through in 
accordance with the number of said accounts ioxmk sarfie product or service of the customer. 

41 . (NEW) A process as in fclarpi 39, wherein said evaluating comprises: 
evaluating each of the accounts fpr the same prpduct or service in the single 

pass via an iterative matrix having virtual attriOiAes andjj^W^h iterates through in accordance 
with the number of said accounts for the same'proauct or service of the customer. 

42. (NEW) A process as i^i claim 39, wherein said evaluating comprises: 
evaluating each of the accounts for the same product or service in the single 

pass via an iterative function having virtua/attributes and which iterates through in accordance 
with the number of said accounts for the same product or service of the customer. 

43. (NEW) A process as in claim 39, wherein said evaluating comprises: 
evaluating each of the accounts for the same product or service in the single 

pass via an iterative function having ooth virtual attributes and non-virtual attributes and which 
iterates through in accordance with Ijne number of said accounts for the same product or 
service of the customer. 

44. (NEW) A prZ)cess as in claim 39, wherein said evaluating comprising: 
evaluating each off the accounts for the same product or service via first and 

second iterative functions, each/iaving virtual attributes and iterating through in accordance 
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with the number of said accounts for the same product or service of the customer, wherein the 
first iterative function calls the second iterative function. / 

45. (NEW) A process as in claim 44/ wherein the first iterative function is an 
iterative decision tree and the second iterative function is an iterative matrix. 

46. (NEW) A computer-implefltented decision management apparatus for 
evaluating a customer of an organization hamg rnore than one account, comprising: 

means for, in a single passfeyaluating the customer and each of the accounts of 
the customer, each of the accounts for ^safme product or service being evaluated with the 
same strategy in the single pass, and /coiounts for different products or services being 
evaluated with different strategies, respectively, in the^ingle pass; and 

means for taking an acfion in acrapdance with a result of said evaluating. 

47. (NEW) A computer-implemented decision management apparatus for 
evaluating a customer of an organization having more than one account, comprising: 

a computer-implesmented evaluation device which, in a single pass, evaluates the 
customer and each of the accounts of the customer, each of the accounts for a same product 
or service being evaluated \yfth the same strategy in the single pass, and accounts for different 
products or services being/evaluated with different strategies, respectively, in the single pass; 
and / 

an actionr taking system which takes an action in accordance with a result of said 
evaluating. / 
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